LOS ANGELES' BILLBOARD REDUCTION PLAN

Los Angeles' city leaders are considering a comprehensive sign ordinance that will provide the city with the ability to
remove a significant number of existing billboards, in exchange for a small number of appropriately placed digital signs.
Ordinances like the one L.A. is considering have been successfully enacted in major cities throughout the nation, providing
communities with the tools to significantly reduce the number of billboards in their neighborhoods.
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HOW WILL L.A.TAKEDOWN SIGNS?

Using takedown ratios, which require a set amount of existing billboards to
be removed in order for a new, appropriately located sign to go up. The city is
currently considering allowing takedown ratios that could remove 30 percent
of existing billboards, resulting in a dramatic reduction in signs throughout the
city and providing communities more control in their neighborhoods.
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